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VALENTINE’S DAY PLANS: breaktime- @

Of those celebrating the holiday this year,
here’s what they’re celebrating:

10% 11%

Valentine’s Galentine’s Valentine’s &
Day Day Galentine’s Day

How far in advance they start planning:

A V% e

18% A month ahead

Y ¢ o o
v 22% 1week ahead
. 27% The week of

Who they’re celebrating with:

SEASON
OF LOVE

We surveyed shoppers to find
out how they’re celebrating
Valentine’s Day this year -
from what they’re gifting to
their favorite Valentine’s Day Family/

treat. Check out the results! 5% el Children
Pets o
59%
Significant
SHOPPING PREFERENCES: Other o
Myself 6 /o

Where they shop for their Floral

Valentine’s Day gifts: Delivery
Service

@ @ Dollar Store
Drug
Store Walmart
e
Grocery

Amazon Target Store

e e ¢

Department Service Other Store
Store

Friends

How they’re celebrating:

(o) (o) (o)

Low-key Fancy Doing a Other Taking an
night in night out fun activity exciting trip

54%

What they’re gifting:
If they’re purchasing their gifts or making

them at home: Candies/sweets 25%
Other 24%
Cards/stationary 16%
Flowers
o o o o
42% 12% 24% 22% An experience 7%
Prefer to Prefer to make Prefe; g ct%mbo %ﬁlebtrat_cfat
purchase at home of bo without gitts Gift baskets 5%
How much they’re planning to spend on Valentine’s
y P 9 P Stuffed animals 4%

Day-related items:

- Jewelry

Fragrances 3%

—
X

Electronics

Non-Alcoholic
Bubbly Drinks

Gummies

< $40 $40-$60 $61-$80 $81-$100 $101-$120+ $120 <

WHAT THEY LOVE TO LOVE:

Their Valentine’s Day treat of choice: @

Baked Goods
Other
@ Lollipops
Chocolate-Covered
Conversation Strawberries
Hearts Chocolate Champagne

Their favorite part of Valentine’s Day:
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/1 \\

39% 19% 13% 10% 8% 6% 5%
| get to celebrate | get to Other The fun, The The festive The
love with the enjoy a love-themed gift-giving decorations gift-receiving
ones | love special dinner shacks

VALENTINFE’S DAY WITH BREAKTIME:

Here are just a few ways our fun, personalized, interactive content can help your brand engage and educate shoppers,
while driving sales, as they prepare for Valentine’s Day:

Help shoppers plan the perfect Valentine’s Day date using a personality quiz to suggest ideas that incorporate
your brand’s products

Help shoppers choose the perfect gift for their Valentine by featuring your brand’s products in a Valentine
Day-themed listicle

Inspire purchase through fun and romantic Valentine’s Day recipes showcasing your brand’s products

Encourage shoppers to share how they’re incorporating your brand into their Valentine’s Day plans with a
social giveaway
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