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THE SEASON OF LOVE & BREAKTIME

Make sure your brand is top of mind with shoppers as they’re planning their Valentine’s Day celebrations with a fun,
personalized, interactive campaign on our new food-and-drink focused recipe publishing property bestdailyrecipes.com.

® Inspire purchases with creative recipes showcasing delicious ways to use your brand’s products

¢ For the 60% of shoppers who make purchases in-store, include a store locator to help shoppers easily find the
closest retailer to them that carries your product

® Encourage shoppers to share how they’re celebrating their loved one’s using their brand with a social giveaway

¢ Use a list to educate shoppers on the quality and flavor profiles of your brand’s products
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