GOBBLE UP THESE FACTS: breaktime- (g}

Who’s celebrating the holiday:

Celebrate Don’t Celebrate

Their plans for the day of (other than eating!):

(o)
26% 299
O,

Enjoying time Watching Watching Helping in Other Scoping Watching the
with family football the parade the kitchen out Black dog show

Friday deals
T H A N KS How they’re getting their dinner:

We surveyed shoppers to find
out how they’re celebrating 60% Cooking
Thanksgiving - from their favorite

side dishes to their shopping

preferences. Check out the results! 19%

Hosting a potluck

_ Q Going out to dinner

10% Buying a meal set

SHOPPING PREFERENCES:

Where they shop for their
Thanksgiving essentials:

Where the cooks are finding their recipes:

Delivery
Service Family Online Cookbooks Food product Other
recipes packaging

Walmart Who’s invited:

(o)
Which factor is most important to them: 3 /O _-
Neighbors
Friends
They Know
. . . . How many people they’re feeding:
(e1TE1[13% Flavor Cost Sesri\;i:g tl;r;u;:ai:d Convenience Ingf(leila;Znts 6%

Just themself

Thei h t infl d
(o] elr purcnases aren’t influence o o
8/0 by a particular factor 19% 29%
12+ 2-4
How much those cooking or hosting a potluck
typically spend:
19% 0
21% [ 40%  [e%NN 1% SN 10 27%

< $50 $51 - $100 $101- $150 $151-$200 $200 < 5-7

WHAT’S ON THE TABLE:
Battle of the sides: @

Mac & Cheese

Cornbread Cranberry

Sauce

Stuffing

Mashed Potatoes

Roasted
Vegetables

Green Bean Sweet Potato
Casserole Casserole

The top 3 main dishes (other than turkey, of course):

49% Say “only turkey for me!”

Honey-glazed ham Vegetable Oven-roasted

lasagna chicken
Desserts: Drinks:
Water
Apple Pie Soda
Pecan Pie \ Sparkling Ciders
Cheesecake Other
Cake Beers/Hard Ciders
Other Cocktails/Mocktails

Cookies Hard Seltzers

Pumpkin Pie

Canned Cocktails

THANKSGIVING WITH BREAKTIME:

Here are just a few ways our fun, personalized, interactive content can help your brand engage and educate shoppers,
while driving sales, as they prepare for Thanksgiving Day:

Help shoppers discover their ideal Thanksgiving day side dish using a personality quiz to make personalized
recipe recommendations

Promote the perfect Thanksgiving dinner bundle shoppers can purchase using our built-in add-to-cart feature to
drive sales and highlight multiple products

Inspire purchase through festive Thanksgiving recipes showcasing your brand’s products

Spread the holiday cheer by encouraging shoppers to share their best Thanksgiving day spreads through a
social giveaway
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