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LOADS OF FACTS:

13% 2% 5%
9%

Less than once a week

Once a week

2-3 times a week
4-6 times a week

34%
Daily

37% . Multiple times per day

LAUNDRY
TIME

We surveyed shoppers to find 1 person
out their laundry preferences,

from what impacts their 2 people
purchase to their favorite

detergent scent. Take a look 3 people
at the results!

29%

4 people

5 people 2%
SHOPPING PREFERENCES:

Factors that impact their purchase: 6+ people

Effectiveness Price Brand Environmental Number Fragrance Packaging
impact of loads

' By color

By fabric type

. Both

' . e
5% Their purchases aren’t influenced Depends on what

by a particular factor they’re washing
— 8%

Where they shop for their laundry supplies:

. $1-20 $21-30  $31-40
28%
ot @ Grocery @ $41-50 > $50
Stores

Membership Convenience
Clubs Stores

WASH & DRY:
Detergent style: Which scents they prefer:

17% Laundry pods
66%

/ 6% Powder detergent

) 11% Depends on the situation
Other

Liquid laundry detergent

_ Fresh/clean
Fabric softener usage:

29% Never Cirus

28% Always

\ _/ 13% Use a fabric softener alternative

Sometimes

Unscented
Ocean/sea breeze

Dryer sheet usage:

26% Sometimes

25% Never

13% Use a dryer sheet alternative
\ e Y No preference Floral

Always

LAUNDRY WITH BREAKTIME:

Make sure your brand is top-of-mind when shoppers are looking for laundry solutions. Here are just a few ways our
fun, personalized, interactive content can help your brand engage shoppers and inspire purchase:

Help shoppers discover their perfect laundry scent by pairing them with their perfect detergent with a
personality quiz

Use our easy-to-use, digital add=-to-cart feature to encourage shoppers to place an order of their
recommended laundry products

Feature a list to help shoppers craft their optimal laundry routine while educating them on the benefits of
your brand’s products

Create impactful experiences with your brand by implementing a custom, performance-based promotion,
like an instant win sweepstakes or a contest that encourages UGC uploads
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