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ICE CREAM SHOPPING FUN FACTS:

5% Every day
45% A few times a week

34% Once a month

16% On special occasions

SCOOP

We surveyed shoppers to o A When they’re craving it

- - 50% |

find their preferences for

ice cream, from where . Only on special occasions

they’re shopping to what
their favorite topping is. 19% Every time they go
Check out the results! ’ grocery shopping

. During the summer months

10%

SHOPPING PREFERENCES:

Factors that impact their purchase:

Flavor Cost Brand Ingredients Calories Other Serving size

10% 8%

They like For their family It helps cool It’s a
——— the taste or friends them downin comfort food
40/ Their purchases aren’t influenced hot weather
(o]

by a particular factor
—

Where they shop for their ice cream:

@ % ‘ Cup
@ Target ]
Walmart Drug Pint
Stores
Gallon

Grocery @

Stores @ Convenience
Dollar Stores
Stores

Local Ice
Cream Store

40%

‘ Quart

WHICH FROSTY DELIGHT IS FOR DESSERT:

Favorite ice cream flavors: Top styles:

Soft serve

Gelato

Ice cream bars/sandwiches

Cookies and cream
Coffee

Frozen yogurt

/ Protein ice cream
-

Regular/hard ice cream

@ Favorite toppings:
Nuts

Strawberry
Chocolate

Rocky road :
Fruit
Peanut butter cups
Sprinkles
Chocolate chips
Oreos
_ Syrup/sauce Other
Vanilla
Mint chocolate chip
@ @ Ice cream with or without mix-ins:
Chocolate peanut butter Cookie dough With mix-ins Without mix-ins

ICE CREAM WITH BREAKTIME:

Create a lasting impression on shoppers with our fun, personalized, and interactive content that educates and
engages shoppers while driving sales. Here are a few ways our solutions can help your brand:

Guide shoppers through the delightful world of ice-cream by suggesting purchases tailored to their
preferences through a personality quiz

Use trivia to help shoppers discover more about your brand and products

Enlighten shoppers about the quality and flavor profiles of your brand’s products with a list

Spread the sweetness by encouraging shoppers to share their ice cream moments through a social giveaway
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