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Every Week38%
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BBQ SEASON WITH BREAKTIME:
Make sure your brand is top-of-mind when shoppers are stocking up to grill out this summer. Here are just a few ways 

our fun, personalized, interactive content can help your brand engage and educate shoppers while driving sales:

We surveyed shoppers 
to find out how they are 
grilling out this season – 
from what’s on the menu to 
their shopping preferences. 
Check out the results!

GRILLING
SEASON

WHAT’S ON THE MENU:

BBQ FUN FACTS:

How often they grill out:

SHOPPING PREFERENCES:

What factor is most important to them:

Where they shop for their grilling necessities:

Walmart

24%
Grocery 

Store

56%
Club
Store

12%

Delivery
Service

1%

Target

3%

• Inspire shoppers to get creative with their barbecues by recommending personalized party themes using
a personality quiz

• Amplify a special “Summer BBQ” offer to help convert the 31% of shoppers who stated price as their
purchase driver and boost sales

• Use a list to showcase fun recipes shoppers can make for each barbecue holiday (i.e. Memorial Day,
Fourth of July, Labor Day, etc.)

• Create buzzworthy moments through a custom performance-based promotion like a social giveaway or
register-to-win sweepstakes

What they’re grilling up:

How many people they’re feeding:

Cost

31%

Trust in
 the Brand

9%

Convenience

5%

Serving
Size per
Package

4%

Ingredients

9%

Flavor

31%

Say their purchases aren’t
influenced by a particular factor11%

Burgers

57%
Hot Dogs 

& Brats

15%

Ribs

9%
Plant-Based

Burgers

6%

Wings

4%

Amazon

4%

12+ People
5%

5-7 People
28% 2-4 People

59%

8-10 People
8%

Of shoppers grill out year round37%

Start grilling once the weather 
warms up30%

Kabobs

9%

< $40

41%
$40 - $60

25%
$61 - $80

9%
$81 - $100

8%
$100 - $120

4%
Not Sure

10%
$120 <

3%

Which type of grill they use:

How much they plan on spending:

Top 5 Condiments:

Gas 38%

32%Charcoal

19%Propane

7%Wood Pellet

4%Kamado

25%

Ketchup

20%

BBQ Sauce

12%

Cheese

11%

Mustard

10%

Mayonnaise

Side Dishes:

Potato Salad

30% Pasta Salad8%
Mixed Green Salad8%
Mac & Cheese7%

Coleslaw 6%
Fruit 4%

Grilled Vegetables14%
Chips & Dip13%

Other10%

Drinks:

Cocktails/Mocktails7%

Juice4%

Hard Ciders3%

Hard Seltzers3%
Soda

33%

Water24%

Beer18%

Wine8%
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