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WHAT’S ON THE MENU:

The Main Course:

Hot Dogs

Steak
BBQ Chicken
Vegetarian/Vegan
Meat Alternatives
Burgers Other
Top S Desserts:
Ice Cream Festive Cupcakes Pie Fruit Salad Cookies
Drinks: Side Dishes:
Iced Tea

Corn on the Cob

Water
Chips
Beer
Pasta Salad
Juice
Coleslaw

Cocktail/Mocktail

/ Fruit
Other \
-

Mac & Cheese
Hard Cider .
Potato Salad Other

Hard Seltzer

FOURTH OF JULY WITH BREAKTIME:

Here are just a few ways our fun, personalized, interactive content can help your brand engage and educate shoppers,
while driving sales, as they prepare for their Fourth of July celebrations:

Inspire trial by using a personality quiz to recommend festive Fourth of July recipes that showcase your
brand’s products

Promote the perfect Fourth of July bundle shoppers can purchase using our built-in add-to-cart feature to
drive sales

Use a list to showcase fun & unique ways shoppers can use your brand’s products during their Fourth of
July celebrations

Create buzzworthy moments through a custom performance-based promotion like a social giveaway or
register-to-win sweepstakes
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Where they shop for their holiday necessities:
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