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COLD AND FLU FACTS:
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WHEN THEY’RE STOCKING UP: 9%

When they buy cold & flu supplies: Othgr

Get a flu shot 26%
Stock up on medicine
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As needed 16%

Of the 16% who purchase as needed, here’s
when they purchase:
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SHOPPING PREFERENCES:

Preferred way to shop during cold and flu season: Where they shop for their OTC medicine:
23%
2% 18%
oce
o]y
Continue to shop Shop in-person Avoid in-person
in-person and online shopping

Factors that impact their purchase:

Symptom Personal Price Brand Healthcare Taste/ Other
relief claims experience reputation opinions flavor

COLD AND FLU WITH BREAKTIME:

Make sure your brand stands out when shoppers prepare for the upcoming cold and flu season. Here are just a few ways
our fun, personalized, interactive content can help your brand engage and educate shoppers to inspire purchase:

Employ our easy-to-use, digital add-to-cart feature to encourage shoppers to purchase their must-have
wellness needs

Help shoppers understand which wellness product is right for them using a personality quiz that results in
a personalized product recommendation

Feature a list that helps shoppers get ready for flu season by educating them on the benefits and efficacy
of your brand’s products

Test shopper’s knowledge of cold and flu facts while teaching them about your brand through trivia
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