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BACK-TO-SCHOOL WITH BREAKTIME:
Leave a memorable impact on shoppers with our fun, personalized, and interactive content that engages and 

educates shoppers, while driving sales, as they prepare for this school year:

We surveyed shoppers to 
find out what their 
back-to-school shopping 
looks like – from their 
must-have items to their 
shopping preferences. 
Check out the results!

BACK-TO-
SCHOOL

THEIR SCHOOL SUPPLY CHECKLIST:

BACK-TO-SCHOOL SHOPPING:

School resumes in:

SHOPPING PREFERENCES:

Factors that impact their purchase:

Where they shop for their school essentials:

42%
Walmart

• Guide shoppers through the realm of back-to-school supplies by suggesting purchases tailored to their   
   preferences through a personality quiz     

• Educate shoppers about your brand and products with back-to-school themed trivia   

• Use a list to engage shoppers with kid-friendly recipes, perfect for a lunch box or after school snack

• Incorporate our one-click add-to-cart intergration so shoppers can easily add featured products or bundles     
   to their digital shopping carts

Must-have items:

37%

Price

Their purchases aren’t influenced
by a particular factor15%

What they plan to spend the most on:

How far in advance they start shopping:

16%
Target

14%
Dollar
Stores

11%
Amazon

7%
Office Supply

Stores

6%
Grocery
Stores

4%
Club

Stores

15%

Sales

13%

Quality

10%

Student’s
Preference

3%

Brand

3%

Convenience

3%

Reviews

1%
Style

Late July

4%
Early Aug

Early August

24%

Late August

39%

After
Labor Day

33%

How much they plan on spending:

26%
$51 - 100

19%
$101 - 150

11%
$151 - 200

14%

30%
$1-50

Grade level they’re shopping for:

34%

30%

11%

10%

7%
5% 3%

Multiple grade levels

College

Elementary school

High school

Middle school

Preschool

Kindergarten

Notebooks

34%

Backpacks/bags

25%

Pens/pencils

17%

Folders

9%

Crayons/markers

8%

Pencil cases

4%

Calculators

3%

Other items on the list:

Clothing/footwear 49%

Classroom supplies 13%

Electronics 11%

Other 9%

Snacks/lunch items 8%

Water bottles 7%

Lunchboxes 3%

50%

28%

14%

8%

Clothing

Traditional school supplies

Electronics

Other

35%

19%3 weeks before

21%2 weeks before

9%1 week before

16%< 1 week before

More than a 
month before
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