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Subsdcription-
based Service

CHEERS!

We surveyed shoppers

to find out their drinking
habits - from what cocktails
they like to make to their
shopping preferences.
Check out the results!

Flavor Cost Quality Trust in Other ABV
the Brand

100/ Say their purchases aren’t
O influenced by a particular factor

GIN-UINE FUN FACTS:

Where they find their cocktail recipes:

_ z Snacks

Online i Sodas/juices

Friends/family 6% Cocktail mixes
Tonic waters

3% Bar tools
Bitters

Drink garnishes

Other

Recipe books

How often they have a drink: Syrups

41% Of shoppers don’t buy anything else

13% A Couple Times A Week

Only On The Weekends

Only During Holidays Think it makes a great gift

Socially Tend not to purchase alcohol
as gifts
S
30% Of shoppers don’t consume alcoholic beverages It depends on their mood for
| the year
WHAT’S IN THEIR GLASS: Their drink of choice:
Wine:
White Wine
Rosé
Champagne
Dessert Wine
Fortified Wine ; .
Mixed Liquor/ CCZanlziegII
- Other Cocktails Spirits ocktails
Red Wine
Beer: Wine Beer Coolers/
IPAs Malts
Hard Ciders
Their favorite cocktails to make at home:
Wheats
Pale Ales
Stouts
Other Martini
Lagers
Sours
Liquor:
Rum
Whiskey Daiquiri
Tequila
Bourboun
Gin .
Moscow Mule Cosmopolitan
Scotch Sangria
Other
Vodka
Brandy 28% Of shoppers don’t make cocktails at home

ALCOHOLIC BEVERAGES WITH BREAKTIME:

Make sure your brand is top-of-mind when shoppers are buying alcoholic beverages for their special occasions. Here are just a
few ways our fun, personalized, interactive content can help your brand engage and educate shoppers while driving sales:

Influence shoppers to switch up their drink choices by recommending personalized beverages using
a personality quiz

Educate shoppers on your brand’s products through engaging, alcoholic beverage-themed trivia

Inspire purchase with flavorful recipes showcasing unique drinks shoppers can mix up using your brand’s products
for their upcoming celebrations

Encourage shoppers to share how they’re incorporating your brand into their festivities with a social giveaway
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